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Do your  best  to  s t i l l  show up regular ly  on  your  p lat forms
and keep your  fo l lowers  in formed.  I s  your  bus iness
c los ing for  a  whi le  or  s t i l l  running but  wi th  l imited
hours?  How do the  o f f ic ia l  gu ide l ines  f rom the
government  a f fect  your  bus iness?

Many dec is ions  wi l l  depend on of f ic ia l  announcements
that  are  re leased anyt ime,  so  whi le  you st i l l  don ’ t  know
for  sure ,  i t  i s  a l r ight  to  let  your  team and c l ients  know.
Inform them when they  wi l l  hear  back  f rom you

This  i s  the  t ipsheet  for  the  f i r s t  part  o f  "The  Comms Cure  to
Cov id- 19" .  I t  he lps  you nav igate  your  communicat ions
dur ing th is  uncerta in  t ime .
 
To  keep your  audience  posted at  t imes  when the
informat ion  keeps  changing rap id ly ,  fo l low these  four  t ips :
 

Let  your  audience  know that  your  customer  serv ice  i s
s t i l l  ava i lab le  and that  you can be  contacted through
your  prefer red  channels .  I f  you  need to  d ia l  down
bus iness  hours  or  even manpower ,  then a lso  in form them
of  poss ib le  de lays  or  longer  t ime to  respond than usua l .

3+1 TIPS TO KEEP IN MIND
WHEN COMMUNICATING
AMID COVID-19

KEEP YOUR REGULAR ROUTINE OR
STAY AS CLOSE TO IT  AS  YOU CAN

TELL PEOPLE WHEN YOU WILL  HAVE
MORE INFORMATION
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LET PEOPLE KNOW HOW THEY CAN

GET IN TOUCH WITH YOU
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A bonus  t ip :  i f  you ’ re  not  a  news s i te ,  you  don ’ t  need to
share  every  p iece  o f  in format ion  that  comes  up .  Th ink
about  what ’ s  re levant  to  your  fo l lowers .

+1 THINK ABOUT RELEVANCY

3+1 TIPS TO KEEP IN MIND
WHEN COMMUNICATING
AMID COVID-19

WHO AM I TO TELL YOU THIS?

My name is  Paul i ina ,  wi th  2
“ I ” s  as  my b log  name
emphas izes .

I ’ ve  been work ing as  a
journa l i s t ,  copywr i ter ,  and
communicat ions  consul tant
for  smal l  bus inesses  for
more  than 15  years  now.

Dur ing those  years  I ' ve
guided many smal l  and
medium bus inesses
through successes  and
cr ises ,  and today  I  want
to  share  my best  t ips  and
strategies  wi th  you .
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